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“being involved with Boys & girls clubs 
makes our company stronger.”
SHERRI KROONENBERG, General Manager/Senior Vice President, Fidelity Investments,
On the impact of Boys & Girls Clubs on her organization.

Boys & Girls Clubs of Metro Denver has the ability to deliver huge psychic 
rewards; rewards that may not show up on a balance sheet, but which can 
make the diff erence in creating the kind of culture that attracts - and retains - 
the most talented and successful employees.
We sat down with Sherri Kroonenberg, the 
General Manager of Fidelity Investments here 
in Denver, to discuss Fidelity’s involvement 
with Boys & Girls Clubs of Metro Denver. What 
became apparent was that Fidelity gets just as 
much from their contribution to the Clubs as 
the Clubs get from Fidelity. 

Q: How did you get involved with Boys & 
Girls Clubs of Metro Denver?
Sherri Kroonenberg: Ever since Fidelity 
opened the Denver offi  ce last year, the senior 
management team has deliberately sought to 
create the kind of culture our employees would 
want to work for everyday, which included 

supporting local charitable organizations mak-
ing an impact where it is needed most. Boys & 
Girls Clubs is one of those organizations.

Q: Tell us more about the culture you strive to 
create at Fidelity.
SK:  One of the advantages of opening a new 
offi  ce for an organization like Fidelity is that we 
really have the ability to shape our culture from 
the start. We frequently hear millennials 
interviewing for a job ask ‘what is your 
community involvement?’ Th ey value their 
workplace community and a culture that shares 
their drive to make a diff erence in the larger 
community.

“We have a waiting 
list for the next 
volunteer event at 
Boys & Girls Clubs.”

SHERRI KROONENBERG 
General Manager/Senior Vice 

President of Fidelity Investments
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President’s letter
Dear Friends,

Th e new school year has begun which means new and exciting challenges for our Club members. 
One exciting challenge we have been tackling at Boys & Girls Clubs of Metro Denver is the 
implementation of our new fi ve-year strategic plan. Guided by our vision of transforming and in-
spiring the lives of all Club members to strengthen the communities that need us most, the entire 
Boys & Girls Club team has taken part in the process with the goal of continuing to improve our 
organization and maximize our impact on the young people who depend on us.

Th e new IMPACT 2020 Strategic Plan refl ects our dedication to working collaboratively to pre-
pare our Club members for success. We believe the time has come to shift  our focus from growing 
our footprint in the community, to growing the eff ectiveness of our current services and increas-
ing our impact on the Club members who rely on us day aft er day. By building on the pillars or 
Trust, Environment, Academic and Career, Character and Health (TEACH), we have created a 
plan that aims to have long-term impact on our Club members and the surrounding community.

We are proud to share that plan with you and we encourage your feedback. Th ank you for your 
continued support of our work and for partnering with us to expand opportunities and build 
great futures for the thousands of young people we serve each and every day.

Very respectfully,

“We have created a plan that 
aims to have long-term impact 
on our Club members & the 
surrounding community.”

JOHN L. BARRY
President and CEO

Your investment makes an impact on 
the lives of our Club members.
Th rough our services, Boys & Girls Clubs bettered the lives of Club members 
and their communities.

Character and Leadership 
at Boys & Girls Clubs:

76%
OF CLUB MEMBERS 

VOLUNTEER

ON AVERAGE, CLUB 
MEMBERS COMPLETE

8,000+
HOURS OF 

COMMUNITY SERVICE 
EACH YEAR

90+
TEENS ARE TRAINED 
TO LEAD EDUCATION 

PROGRAMS FOR 
YOUNGER CLUB 

MEMBERS
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In the 2013-2014 program year, Boys & 
Girls Clubs worked with 120 community 
partner organizations to more effectively 
and effi ciently meet the needs of our kids 
and families.

Club members who participate in our 
Leadership programs report feeling a 
greater sense of recognition and valida-
tion, as well as a greater sense 
of belonging in their community.

Each month, Boys & Girls Club staff 
take an active role in community-building 
by leading and participating in multiple 
coalitions to improve the lives of kids in 
their neighborhoods.

Th e new strategic plan is available on our website:

WWW.BGCMD.ORG/IMPACT-2020



Q: What does Fidelity’s community involve-
ment look like?
SK:  Our focus is on creating opportunities for 
employees to support the community in a way 
that works for them. Th at can involve partici-
pating one time in an event or supporting a gift  
drive, but it can also extend to longer term and 
more involved commitments.

For example, a group of Fidelity employees 
spent a full day volunteering at the Boettcher 
Boys & Girls Club in August. Th ey assisted 
with painting, landscaping, laid a new patio, 
helped install garden boxes and even built a 
new shed for the outdoor garden space. It was a 
great experience and we hope to do another 
project again soon.

Q: How does Boys & Girls Clubs benefi t your 
organization?
SK:  Th e Clubs put it all in perspective. It helps 
give meaning to work and career, but what hap-
pens in the process is even more than that. Last 
year, during the holidays, we raised money and 
gathered presents for the kids at the Clubs who 
earned ‘money’ – credits for doing homework 
or helping out around the Club – to ‘shop’ for a 

holiday gift . Nearly all of the kids picked out 
gift s for their families and others less fortunate. 
Th ese kids – from the toughest neighborhoods 
and in many cases broken homes – weren’t 
looking for what they could get. Th ey were 
looking for what they could give.

Th at’s what the Clubs do for these children. 
Boys & Girls Clubs teach kids the importance 
of community and being selfl ess. Th ese charac-
ter-building skills will serve them throughout 
their life and in their careers, and they learn 
them at the Clubs, through the people there 
and the values they model.

Everything we do at Fidelity is team-based. We 
have to work together in all aspects of our busi-
ness to achieve the performance and results 
required from our clients and the marketplace. 
Boys & Girls Clubs’ staff  and supporters also 
work together as a team to provide the oppor-
tunities that kids so badly need. Our involve-
ment with the Clubs helps us to keep what’s 
really important front and center.

“Boys & Girls Clubs teach 
kids the importance of 
community and being 
selfl ess.”

Sherri kroonenberg CONTINUED from cover

Aft er a single conversation with Janely, it is obvious that the Owen Boys & 
Girls Club in Southwest Denver is not merely a place to catch up with her 
friends and get a warm meal; it’s a second home. Recently, we had the 
opportunity to spend time with Janely as she refl ected upon the past eleven 
years as a Club member. When asked to summarize her experiences with the 
Boys & Girls Club, she paused, happily stared off  into the distance, smiled and 
replied, “Th is is home.”

Janely was born in Meoqui, a small town in Mexico, where she lived with 
her mother and older sister; her father had already immigrated to the United 
States by the time she was born. Finally, at age six, Janely too, along with the 
rest of her family in Mexico, made the move to the US. Having not grown up 
with her father, however, she felt disoriented in her home relationships and 

sought out guidance and role models who could help her grow up 
into her best self: that’s where the Boys & Girls Club made its 
greatest impact.

“Because of the Clubs, I am a better me 
today than I was yesterday.”

Meet club Member Janely

CONTINUED on pg 4
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The fi rst person to step into a 
mentor role was Plazy, the Physical 
Education Director at her local Club. 
“When I fi rst moved here,” refl ects 
Janely, “I thought American football 
was our soccer, so I signed up. It 
wasn’t until I stepped onto the fi eld 
that I realized what I had gotten 
myself in to.” But Plazy was quick 
to take Janely under his wing and 
make sure she could fi t in and play. “I 
was shy, he helped me grow and 
leave the shell that I was in.” It was 
because of Plazy’s mentorship, 
and the relationships she began

to form with other staff 
at the Club, that Janely 
began to think about all 

that she was capable of. Says Janely, 

“The Club became like a second 
family to me, somewhere I felt 
loved…the staff here, they care 
for us unconditionally, and they 
expect nothing in return.”

A leader in her local Club, Janely 
understands the importance of giving 
back. In her words, “When somebody 
impacts your life, it changes your 
perspective and empowers you to do 
great things…so why wouldn’t you 
turn around and do the same thing for 
someone else?” Janely gives back by 
being a role model for the younger 
members at her Club, and she under-
stands that she is directly shaping the 
future generation. When asked what 
she would say to a potential donor, 
volunteer or sponsor, Janely simply 
replied, “When you help the Clubs, 
it really means a lot to us.”

Though Janely mistakenly enrolled 
in football thinking it was soccer, she 
didn’t let that affect her. The Club 
didn’t let a convention, like “American 
football is primarily for boys,” get in 
the way of a girl who wanted to play. 
“Because I was so small, we had 
to special order a helmet,” chuckled 
Janely, “and then it was still too big so 
I had to wear a bandana that Coach 
Plazy bought for me. It’s my favorite 
memory of the Club. I wanted to play, 
so they did everything they could to 
make that happen.” Like many Club 
members, Janely recognizes that 
without the Clubs, she wouldn’t be as 
active or knowledgeable about living 
a healthy, active lifestyle. “Without 
the Clubs, I would be home sitting 
around and not doing anything. 
When I’m here, I eat well and can 
participate in so many different 
activities. That’s why I choose to 
come here every day.”

A few years ago, Janely suffered a 
sports injury, which resulted in a debili-
tating depression. Janely describes 
what it felt like: “[the injury] ruined my 
dreams. I became incredibly depressed 
and withdrawn from the world, and 
my grades suffered.” With her GPA 
dropping to an all-time low, Janely 
grew ashamed and further removed 
herself from the world. It was the 
Education Director at her Club who 
helped her get back on track: “I call 
Karla my second mom,” says Janely, 
“She got me back on track and made 
me understand that my grades were 
what mattered most.” From Karla, 
and other caring staff members, Janely 
learned how to study and set goals. 
Equally important, she learned how to 
ask for help. And now, Janely dreams 
of becoming a Physical Therapist, “so I 
can help athletes like myself.”

 A Club Member
Anatomy of 
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41 percent of children in Denver 
County are overweight or obese

The above statistics are cited from the following sources: 
2013 Kids Count in Colorado. (2014). Retrieved March 28, 2014, from http://www.coloradokids.org/kidscount2013/
kidscount2013.html 

“Childhood Obesity Facts.” Centers for Disease Control and Prevention, Feb 27, 2014.
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and Robert Wood Johnson Foundation. 2014.
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Guillaume, Gabriel. “Colorado in Jeopardy from Childhood Obesity Challenges.” The Denver Post. April 11, 2014. 
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When most people think of Colorado, they 
don’t think of obesity. With our active lifestyles, 
beautiful mountain playgrounds and farm-to-
table restaurants, Colorado is oft en viewed as an 
example of health: in fact, we’re regularly cited 
as one of the thinnest states in the nation, boast-
ing three of the nation’s 10 LEAST obese cities 
(Boulder, Fort Collins and Denver). However, 
these aggregate numbers hide a disturbing trend 
among youth here in the Denver community, 
one that is disproportionately impacting low-in-
come and minority youth. 

In Denver County in 2013, a shocking 41% of 
youth were overweight or obese. Th e discrep-
ancy between overweight and obesity rates for 
children living below the poverty line and their 
wealthier counterparts is signifi cant. Of the chil-
dren living in poverty in Colorado, 24 percent 
are overweight or obese—more than double 
the rate of children in wealthier families. For 
wealthier families who live in neighborhoods 
with plenty of supermarkets and safe places to 
play, choosing healthy options and prioritizing 
regular exercise is a way of life. However, fam-
ilies living below the poverty line oft en cannot 
access, let alone aff ord, supermarkets that off er 
a full range of fresh food and healthy options. 
Instead, they are forced to rely on cheaper, more 
processed, and higher-calorie options available 
at fast food chains or convenience stores in their 
neighborhoods, neighborhoods where higher 
rates of crime and violence keep kids away from 
playgrounds and open spaces. 

Th e link between poverty and obesity is unde-
niable. With the third-fastest growing rate of 

childhood poverty in the nation, every Colora-
dan needs to take a closer look at this issue and 
its long term impact on our community:

Among Colorado children living in poverty, nearly 68 
percent are food-insecure; children who are food-in-
secure are 1.4 times more likely to be obese than their 
peers who did not experience food insecurity.

Wealthy districts have three times as many su-
permarkets as poor ones do. Caucasian neighbor-
hoods contain an average of four times as many 
supermarkets as predominantly African-Ameri-
can ones do; and, grocery stores in African-Amer-
ican communities are usually smaller with less 
selection.

Obese children are 80 percent more likely to be 
obese as adults.

Being obese makes children 70 percent more likely 
to be susceptible to heart disease and, in some 
cases, is linked with an increased risk of cancer. 

Executive director of the Anschutz Health and 
Wellness Center at the University of Colorado, 
Dr. James Hill, stated, “If we’re going to take this 
thing on, everybody has a role, every sector has 
a role. Th e way to do it is not to blame people 
for being part of the problem, but to engage 
people as being part of the solution.”

Visit www.GreatFuturesDenver.org to 
learn how Boys & Girls Clubs provides 
the tools for Denver’s youth to lead 
active, healthy lifestyles.

Wealthy districts have

3x
as many supermarkets 
as poor ones do.

Being obese makes children

70%
more likely to be susceptible 
to heart disease.

Among Colorado children 
living in poverty, nearly

68%
are food-insecure.

Obese children are

80%
more likely to be 
obese as adults.



Up Close with Sherri Kroonenberg, 
GM/SVP at Fidelity Investments
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How poverty impacts children’s health

Helping Kids. Building Communities.

Friday, October 17, 2014 
Washington Park

6:00 p.m.
Lace up your running Lace up your running 

shoes and meet us at the shoes and meet us at the 
start line. It’s going to bestart line. It’s going to be
FRIGHTFULLY FUN!

also sponsored by
Oil Changes & More

presented by

A race to benefit

REGISTER:  www.screamscram.com

5K Halloween Run/Walk & 100M Spooky Sneak for kids

Program Support Center
2017 West 9th Avenue, Denver, CO 80204
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